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The Triple Bottom Line: Why
Art Route Makes Economic,

art route Cultural and Artistic Sense

connects

VISITOI'S.

PCﬁtfsts

By Pat Carrie Smith

Did You Know...

Canadian
consumers spent
$22.8 billion on
cultural goods and
services in 2003

Culture is a growth
market: consumer
spending on

cultural goods and
services grew by
36% between 1997
and 2003, much
higher than
inflation (14%) and
population growth
(6%)

Source: Hill Strategies Research,
Consumer Spending on Culture in
Canada (May 2005)

Art Route, a distinctive red logo in
a circle with an arrow pointing
outward, appears in windows and
on doors and signs in the villages
Haida Gwaii. What, exactly, is Art
Route? The simple answer is, a
cooperative of islands artists in
varied artistic mediums from quilts,
woodworking, pottery, watercolour
oil, and acrylic to traditional Haida
carving and weaving. Art Route is
the cult ural focal point for local
artists to display and sell their
creations, and to share techniques

and inspiration.

Begun in 2004 -2005 by three local
artists as a project to bring
together island artists from different
media into one venue, Art Route
evolved from a brochure with
thumbnail sketches of 40 different
artists to an organization that also
sponsored open studio tours and
currently as OAtrtist of the WeekO
programme at the Queen
Charlotte Visitor Information
Centre. The open studio tour
opened studios and galleries for

viewing artistsO creations and the

of

artistic process. The OAtrtist of the
WeekO programme features
individual artists displaying art
pieces and doing skill

demonstrations.

The extant Art Route brochure
provides a self -guided tour of
island art, a cultural link between
island artists, residents and tourists,
as well as potential recognition for

artisans in an international market.

Visitors are commonly seen
exploring the islands from Old
Massett to Sandspit, with the Art
Route brochure in  hand. The self -
guided tour provides a tourism
product OpackageO for visitors to
the islands, mapping out art
galleries and cafes, artist studios,
and gift shops. Not only do visitors
experience the artistic culture of
the islands, they inevitably

purch ase everything from art to
lunch and gas, contributing to the

local economy. ®

MIEDS gratefully acknowledges 2009
funding for Art Route from SQCRD,
Gwaii Trust, and Coast Sustainability

Trust.



Cory Delves, continued from page 1

MIEDS met with MinisterOs Colin Hansen and Pat Bell at their Vancouver
offices in November. We spoke of initial organization activities to date
and brought to their attention our request for a community forest, forest
roads improvements, implementation of the hotel/sports fishing tax for
island funding, and local agriculture initiatives. These were all part of the
islands elected officials letter of understanding with the provincial
government in development of MIEDS. We also received general
support for the development of business plans to use Gwaii Forest funds

on island projects, such as energy or forestry acquisition.

We met with Telus representatives and asked for a demonstration of
commitment for the now halted cell phone tower. The tower is t he
necessary next step to increase island  -wide service and Telus stated that
this project is to continue in the spring when a new less expensive design
and/or tender can be implemented. Unfortunately this does not answer

the immediate needs of our health care and social service workers some
of whom remain on call 24/7 without emergency phone service. Nor

does it answer the needs for expanded service for business, pleasure or

family.

MIEDS has adopted a communications plan, which will include quarterly
ne wsletters such as this one and is formalizing its committee structure in

the new year. ®

Key Elements

Misty Isles Economic
Development Society Os

Communications Plan

The communications
strategy aims to
keep the public
informed of our work
and where funding is
being spent.

= Organizational recognition
through logo development

= Development of a website
and use as a cen tral point of
public notices/ information

= Publish a 3 year strategic
plan and a one year
operations plan

= Hold a public annual general
meeting (AGM)

=  Hold public consultation
events to validate priorities
and direction

=  Produce quarterly newsletters

= Submit regular monthly press
releases

= Establish a e -bulletin
community email listing

To be included on the e -bulletin list,
email mieds@qcislands.net



Tourism BC
Northern Region
Update

As some of you may know, the
northern BC tourism region has now
opened a northwest office in Prince
Rupert. Jill Greenwood works out of
Prince Rupert and is primarily
responsible for travel trade and
community development. Asp  art of
this, Jill has been spending time
meeting with operators and tourism
representatives on Haida Gwaii to
present all the opportunities for
partnership that are available
through BC Tourism. Jill has lived on
the north coast for nearly 5 years
and has had the opportunity to
explore much of the region,

including Haida Gwaii.

The Hello BC website
gets over 7 million
visitors a year and is

franslated into a number
of different languages

An upcoming opportunity for tourism
businesses is the Tourism BC Hello BC
Listings Program. Some of you may
already be listed on the northern BC
tourism website. This site will be merged

with www.hellobc.com in the new

year.

Over the next year, the content of
Hello BC will be enhanced and

expanded allowing for increased

presence for businesses, communities,
and tourism regions. The site gets over
7 million visitors a year and is translated

into a number of different languages.

Being listed on the site is a great way to
get increased exposure for your
business and with listing rates starting at
$95, the program is more affordable
than ever. If you are interested, please
contact Tracy Kucera at

tracy@nbctourism.com

If you have any questions about Tourism
BC or how the northern region can help

to promote your business, please

contact Jill at  jill@nbctourism.com or by

pone at 250.627.8990.

JOP bJob
Opportunity
Program,
Community
Development
Trust

The JOP is a provincial government
program to support forest workers and
forestry -dependent communities during

the downturn in the forestry sector.

Western Forest Products and MIEDS
have been successful in bringing
$262,483 in funding to the islands for

out -of -work forestry workers. The project
will employ 14 forestry workers over the
winter and spring months in a cedar

regeneration, silviculture project.

MIEDS is working on other JOP
partnerships which includes looking at
matching the JOP to tourism
infrastructure through recreation site

and trail management activities.

For more information on JOP or Tuition
Assistance Fund and Transitional
Assistance for Older Workers, log onto
the website at
http://www.cd.gov.bc.ca/cdt/ or
phone 1.877.238.8882

You don’t want to miss...

BOB ALONG
TO GAAYSIIGANG

JANUARY 22, 23, 24, 2009

In addition to the 3 -day forum, two
workshops are being held on January

26t following the fo rum.

Workshop #1: Cruiseships with Ross A.
Klein

Monday, Jan. 26.09 9 a.m. Dnoon
Location: Skidegate TBA

Workshop #2: Seafood Marketing with
Quentin Fong

Monday, Jan . 26.09 1:30 B4:30 p.m.
Location: Skidegate TBA

CONTACT: Nika Collison, Coordinator
Gaaysiigang BAn Ocean Forum for
Haida Gwaii

Phone: 250.559.8133
Email: nika@skidegate.ca



A Message from Vice

Chair, Carol Kulesha

How do all the
Island
communities
work together
for the benefit of

the islands, and

what do the communities of
Masset, Port Clements,
Queen Charlotte, Sandspit
and Graham Islands, Area
D have to bring to the

table?

That was the question Arnie Bellis,
Vice President of the Haida Nation
asked, and it made us all stop and

think.

Our co mmunities do not have
economic development office,
corporations, or trusts that could do
the work. We did not even have a
legal entity with which we could

actually do business. With the

formation of MIEDS, we are now

ready for next steps.

The first step is a regional economic
development strategy that guides
MIEDS and delineates how we will
work with, and at times, partner
with, the Haida Nation and the
councils of Skidegate and Old

Massett.

We are grateful to Coast
Sustainability Trust who has
supplied funding to develop an
island wide plan and begin its
implementation. Our staff and
executive will ask for meetings with
the Council of Haida Nation and all
the Island councils as a starting
point. What is important to us,
where we are now and where do

we want to go?

Much of this information is in studies
and reports such as the

Community Viability Strategy. We
will review the studies, see what is
valid today and then test its
resonance by bringing it forward to

the public. | am excited by what

Coast Sustainability
Trust has approved
$140,000 in funding to
MIEDS over a 3-year
period to develop
and implement an
island wide
econo mic
development
strategy

we can be if we work together. As
Chief Willard Wilson is fond of
saying, Otogether we are

unbeatable!0 =

The intent of the

socie’ry is to help

achieve increased
coordination,
collaboration and
implementation of
island -wide economic
development and to
enable bus iness
partnerships with the
Haida Nation and
band councils for the
collective benefit of
all people of the

islands.



Financial Summary

Province of British $500,000
Columbia

Coast $140,000
Sustainability Trust
(CST)

Gwaii Trust DArt $ 1,730
Route

Total Revenue $795,330

Sixmonth Start -up  $132,000 $ 97,000

Total Expenses $152,000 $113,000

MIEDS wishes to thank
founding Directors, lan
Hetman, Maureen
Weddell, Len Munt and
Sarah Loewen for their
contributions and vision.

Contact us at

mieds@ gcislands.net

250.557.4341

Executive
Meet the
Directors [RuEEAY]
Delves, Port
Clements,

Chairperson. Mayor Delves works in
the forest industry and is serving his

second term in local government.

Mayor Carol Kulesha, Queen
Charlotte Vice -Chairperson, Mayor
Kulesha is a long time resident whose
work background includes fishing,
marketing, health care (registered

nurse) and now local government.

Travis Glasman, Area E Regional
District Director. Mr. Glasman is a
professional forester and has lived on
the islands for 13 years. He and his
partner recently welcomed the birth

of their second son, Aiden.

Mayor Barry Pages, Masset. Mr.
Pages has been on council for the
Village of Masset for the past 15
years. He works in the banking

industry as a commercial lender.

Brad Setso, Area D Regional District
Director. Mr. Setso is a lifelong
resident of Old Massett and has
served on the boards of Gwaii Trust,
Old Masset Village Council, Gwaii Tel,
and GMDC. He recently completed

studies in business administration.
Regular Members

Skye Cantin has been living on the

islands since 1991. A Business Analyst

and Loan Coordinator with
Community Futures for the past 9
years, she also brings 21 years of

experience in the banking industry.

Brian Charman has lived in
Sandspit for th e past ten years but
has been involved with island life
for 35 years. Mr. Charman is also a

director with Community Futures.

Hyland Fraser works in the forest
industry and has spent the past 12
years on the islands. Mr. Fraser is
married and has three yo ung

children.

lan Gould was born and raised in
Sandspit and now resides in Port
Clements. Mr. Gould enjoys
photography and capturing the

landscape images of the islands.

Shirley Kricheldorf has been a
resident of the Tow Hill Road
community for 15 year s, first
moving to Masset in 1990. She is
currently the Program Coordinator

at the Career Development Centre

Chris Marrs makes his home in Port
Clements. In the past he was a
commercial crab and shrimp
fisherman and currently runs a

custom cut sawmill.

Andrew Merilees is a Masset
councilor, President of the Haida
Gwaii Tourism Association and a
Director on the Northern Region
board of BC Tourism. He owns and
operates Haida Gwaii Discovery

ToursBQueen Charlotte Islands.

Roly Thompson began visiting t he
islands in 2000 before moving here
in 2004. For 10 years prior to that,
he worked as the Industrial Design
Studio Technician at the University

of Alberta.



